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2.1 Key Trends in Advanced Manufacturing
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2.2 Advanced Manufacturing Opportunity Assessment
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) Automotive and Transportation
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3.2 Automotive Value Chain
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3.3 Automotive Opportunity Assessment

/6

$&

Nuclear Energy
'O
|
3 6 =

97
, 6 0
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4.3 Nuclear Energy Opportunity Assessment
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5.1 Aerospace and Defence Sector Trends

5.1.1 Aerospace Sector Trends
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5.3 Aerospace and Defence Opportunity Assessment
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6.2 Cleantech Value Chain



6.3 Cleantech Opportunity Assessment
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6 BioHealth (Life Sciences)

7.1 Life Sciences Sector Trends
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7.2 Life Sciences Value Chain



7.3 Life Sciences Opportunity Assessment
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7.4 Action items
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® The Conference Board of Canada - Centre for Food in Canada. June 2011. Valuing Food: The Economic Contribution of Canada’s Food Sector.
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8.2 Agri-food Value Chain



8.3 Agri-food Opportunity Assessment
8.3.1 Build on these Strengths
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8.3.2 Further Sector Development
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8.3.3 Address Market Gaps
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8.3.4 Marketing Activities
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8.4 Action Plan
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9.2 Logistics and Warehousing Value Chain

9.3 Logistics and Warehousing Opportunity Assessment
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